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CHAIRMAN’S MESSAGE

MATT FISHER
Chairman

As I enter my last year
as Chairman of the
California Citrus Mutual
Board of Directors, I
reflect on the challenges
before us as an industry.
Many of these are not
new, but they have
evolved in scope. I feel
we have accomplished
quite a lot in the last
two years to prepare
us to move forward as
we work through these
challenges.

COVID-19 has plagued our lives, yet it has given
us a unique opportunity to reevaluate how
we do business at California Citrus Mutual
and across the industry. We have refocused
our efforts on the most pertinent challenges
to California citrus growers, such as pest and
disease, water, trade and marketing, and labor.
When the CCM Board of Directors met in July for
a strategic planning session, we took a different
approach to the organization’s business. More
specifically, there has been a shift from a
defensive strategy to an offensive strategy. Our
board members met several times leading up
to the planning session to create objectives for
the staff to accomplish that will set us up for
success when a significant challenge strikes.
One of the most important factors in our
success is unity within the industry and with
our outside partners. I ask that growers and
our allied industry members work with the
staff at CCM. Reach out to them if something

is affecting your business or is a critical item
of importance. This will better equip them to
work on our behalf. I’ve personally seen this
in my business. CCM has helped us secure
the funding on the federal and state levels
to help keep HLB at bay since ACP was first
discovered in 2012. In addition, the card-check
legislation that was vetoed this past year was
a significant boost to our industry. Yes, several
other challenges have arisen in this same
time-frame, but consider the significance of
the issues that have NOT affected our ability to
continue farming profitably.
I also want to encourage you to utilize the CCM
Board of Directors and committee members;
we serve on the Board to represent you and
ensure that your voice is heard. We restructured
our committees to focus on utilizing the
strengths of each member to best serve the
growers. You can find a list of committee
and task force members on page fourteen of
this Annual Report. Please do not hesitate to
contact anyone of us.
We recently approved a new mission
statement for California Citrus Mutual: To
protect and enhance the viability of California’s
citrus growers. We will always have obstacles
to contend with in life, but remaining viable
as an industry should always be our focus.
I’m confident in the leadership of the Board
and the CCM staff to play their essential role
in accomplishing this objective. I want to
challenge you as the grower to do your part in
embracing the tools at your disposal to help
propel our industry forward and maintain
prosperity for generations to come.
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PRESIDENT’S MESSAGE
We were all gearing
up that 2021 would be
different than 2020.
To everyone’s dismay,
COVID restrictions
continued with the
onset of new variants.
Traditional advocacy
efforts continued to
change, with most
legislative offices
shuttered. Our capitols
in Washington D.C.
and Sacramento look
CASEY CREAMER a lot like ghost towns,
President/CEO
and they likely will
never return to their pre-COVID normals. Our
business of advocating for citrus growers
continues to evolve, and the Board and staff
will continue to adapt to meet your needs.
The evolution of Zoom has allowed us to
respond quicker and more efficiently to the
industry’s needs. It has allowed agricultural
colleagues from across California and our
citrus partners across the country to meet
more regularly and more effectively. However,
it hasn’t eliminated the need for face-to-face
interaction and there continues to be more
opportunities to meet in legislator’s districts
or your groves, especially as the restrictions
begin to lift.

in-depth strategic planning session. While the
top issues of trade, water, pest and disease,
and labor didn’t change, the strategy and
focus became much more detailed with a
broad consensus across the Board and staff.

As agricultural issues have expanded, the
Board recognized that we could not do it all.
A limited budget and a small staff can be very
effective as long as the work is targeted and
relationships are strengthened with allied
partners.
Once again, the United Farm Workers
promoted their union organizing bill known
as “Card Check” to just a mail-in ballot, which
was vetoed by the Governor. This was a
significant win for agriculture and protected
the secret ballot rights of our farm employees.
Alongside allied partners, CCM played an
integral part in ensuring the bill was vetoed.
This issue is sure to come back this year, and
your team is prepared to tackle it once again.
The strategic planning led to increased staff
focus on trade and federal affairs, where a
lot of our citrus-specific issues are housed.
The team is working hard every day along
with our very capable lobby team to provide
the industry with the necessary funding to
address Huanglongbing, reduce barriers for
exports, and ensure the proper regulation of
citrus imports.

We have also adapted our organizational
structure to more effectively meet the needs
of citrus growers today and in the future. Last
July, the Board of Directors and staff had an

Additional focus has been put on the
quantities of lemons coming in far and above
initial USDA projections. Funding for HLB
programs was maintained and has led to

going on behind the scenes and in the halls of
government in our Annual Report. The entire
team is working extremely hard to ensure
that your issues are heard and that the citrus
industry has a seat at every table possible that
threatens your livelihoods. We take the new
mission statement, “To protect and enhance
the viability of California’s citrus growers,” to
heart and are proud to do it every day.
decreased grower assessments to other citrus
organizations far and above the voluntary
contributions to CCM.

On behalf of the entire staff and Board of
Directors, we appreciate your continued
support. Please don’t hesitate to contact our
team, and best wishes for a successful 2022!

Effective and strategic communications
were also highlighted as needing additional
commitment of resources and staffing. We’ve
added specialists in this area to help guide
and work alongside our team to enhance
citrus’s positive impact on rural communities
and the incredible value we bring to California.
Much more will be reported on this effort in
next year’s Annual Report.
Speaking of communications, it’s impossible
to quantify and fully communicate all that is

ALYSSA HOUTBY
Senior Director,
Federal Affairs

ALEXIS SILVEIRA

JACOB VILLAGOMEZ

Director, Membership &
Director, State
Communications
Governmental Affairs

DIANE GUINN
Office Manager

BARBARA O’DELL
Membership
Coordinator

WATER
TACKLING CALIFORNIA’S COMPLEX WATER ISSUES

Healthy Soils
$75M
Techincal
Assistance
$5M

SWEEP
$50M

SGMA
$180M

Water Conveyance
$100M
Land
Repurposing
$50M

Important Funding for Water in 2021
California Citrus Mutual continues to place water policy and funding as one of its highest
priorities. CCM, in conjunction with sister agriculture associations and regional water agencies,
successfully advocated for unprecedented funding from the State of California for water-related
projects.
CCM leadership has been tireless in applying pressure on Sacramento lawmakers to do more to
help alleviate the impacts of SGMA to our region. In addition to seeking more funding, CCM has
also helped coordinate projects, and project types, that may be eligible to receive this new state
funding.
CCM supported Senate Bill 559, which became the impetus for the lawmakers and the Governor
to include funding in the 2022 and 2023 State budgets for conveyance projects. Although the
bill itself did not pass, the goal was achieved. CCM is focused on results and those can come in a
wide variety of different vehicles.
Overall, 2021 was a huge success in California’s budget process with almost a half a billion dollars
in water-related funding for our farms.

LABOR

REDUCING RISKS AND PROVIDING SUPPORT
LEGISLATION
CARD CHECK VETOED AGAIN
AB 616, commonly referred to as “Card Check”, would
have eliminated the current petition and secret-ballot
election process by which agriculture employees
may elect union representation, and instituted a
“card check” election in its place. This bill would have
upended all employee and employer protections
provided by the Ag Labor Relations Act and placed
100% control into the hands of union organizers.
On September 21, 2021 Governor Newsom vetoed AB
616 just as his predecessors Governors Jerry Brown
and Arnold Schwarzenegger had vetoed similar bills
years before.
CCM lobbied the Governor with other organizations
for a veto to this harmful piece of legislation for both
employers and employees. In his veto message, the
Governor directed his agencies to work on a mail-in
ballot process that protects the secret ballot and the
protections of the Ag Labor Relations Act.
CCM was at the table on this very important issue that
would have had led to increased costs and significant
liability issues for citrus growers!
H2A VOLUNTARY TRAVEL PAY - HELD IN SENATE
AB 857 would have required employers to compensate
their H-2A employees at a regular rate of pay for
time spent traveling to and from employer-provided
housing and a work-site. Governor Newsom vetoed
an identical bill (SB 1102) in 2020.
If passed, AB 857 would have resulted in significant
cost increases for employers potentially eliminating
H-2A as an economically viable option. Given the
existing constraints on the agricultural labor supply,
AB 857 would have had dire impacts on all agricultural
employers whether or not they directly utilize H-2A
employees.
AB 857 was moved to the inactive file at the end of
the legislative session. While the bill is “dead” for now,
it may be brought back next year.

PEST & DISEASE
ADVOCATING FOR TOOLS AND RESOURCES TO PREVENT HLB
STATE AND FEDERAL FUNDING FOR ACP AND HLB
Farm Bill
$25M
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Congress maintained
Federal support for the
Citrus Health Response
Program (CHRP) and the
HLB-MAC Group, both
of which are vital to the
nationwide effort to stop
HLB.
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While Congress has yet
to pass a 2022 budget
(as of February 2022),
the appropriations
committees have
approved continuation of
$51 million for citrus health
in California, including $8.5
million for HLB-MAC.
CCM continues to lead
the way in advocating for
funding to protect the
industry from HLB.

SUSTAINABLE PEST MANAGEMENT WORKGROUP
CCM President Casey Creamer was one of 25 people appointed to the Sustainable Pest Management
Work Group (SPMWG). At the direction of the Governor, the SPMWG is charged with outlining
a forward-looking pesticide policy for the State of California. Casey is among a select group of
community and industry advocates chosen for the small group. The appointment gives the citrus
industry a strong voice on pesticide related issues happening within the workgroup and within the
current Administration.

INTEGRATED PEST MANAGEMENT (IPM) PROGRAMS
There are grants from CDFA for IPM research and education in the amount of $9.8M in 2021-22.
These grants will help in the utilization and effectiveness of longterm IPM Programs.

PEST & DISEASE FARM TOURS
CCM hosted farm tours during 2021 in
Riverside that highlighted the pest and
disease issues that California is facing. More
specifically, growers addressed the rapid
spread of ACP/HLB in residential areas in
Southern California and the importance
of pesticides as part of a multi-pronged
approach to combat HLB.

MARKETING & TRADE
EXPANDING MARKET ACCESS AND TRADE BALANCE

CORONAVIRUS FOOD ASSISTANCE PROGRAM (CFAP 1.0 & 2.0)
The Coronavirus Food Assistance Program, or CFAP 1 and CFAP 2, provided payments to growers to
partially offset revenues lost due to the COVID-19 pandemic. Under CFAP 1, USDA presumed that
all citrus sold in 2020 was done so at a reduced rate, and compensated growers for both fruit that
was sold and fruit that was not sold. CFAP 2 provided a direct payment to all eligible citrus growers
based on sales in 2018 or 2019, whichever was greater.

FARMERS TO FAMILIES FOOD BOX PROGRAM
The Farmers to Families Food Box Program created a new market for citrus and other agricultural
goods when traditional market channels shuttered due to COVID-19. Through this new government
purchase program, fresh citrus was included in food boxes that were delivered across the country
to people in need.

APHIS MONITORING

CCM Staff has been heavily involved in monitoring citrus imports and working with the USDA
Animal and Plant Health Inspection Service (APHIS) staff on their existing regulations for importing
countries. This has led to additional inspections on imported fruit and additional rejections, including
lemons imported from Argentina.

USDA/USTR TRADE ADVOCACY
Staff participated in a visit with new Agriculture
Secretary Tom Vilsack on August 5th and in
further conversations as a member of the USDA/
USTR Agricultural Technical Advisory Committee
(ATAC) for specialty crops. Also joining the
ATAC discussions was US Trade Representative
Ambassador Katherine Tai.
CCM continues to stress the importance of
maintaining export markets and ensuring a
level playing field for California growers with the
leadership of both USDA and USTR.

SECTION 32 PURCHASES OF FRESH CITRUS
On November 26, USDA issued a general
solicitation to purchase fresh oranges
for use in the National School Lunch
Program. The solicitation is part of
USDA’s annually scheduled purchases
of fresh produce and helps maintain
pricing and returns for growers by
moving citrus into additional channels
of trade. Staff will continue to advocate
for expanded purchases of citrus
through all available channels.

COMMUNICATIONS
CITRUS CALENDAR
2021 marked the first year of the Citrus Industry Calendar. Thanks to
our generous sponsors, CCM created a calendar that combined all
critical dates throughout the industry and shared it with our growers
and industry partners. All profits went to benefit the CCM Scholarship
foundation.

CITRUS SHOWCASE
We were excited to host geopolitical strategist Peter Zeihan
as the keynote speaker for the 2021 Citrus Showcase held
virtually in March of 2021. Mr. Zeihan’s presentation was
thought-provoking as he tackled world issues pertaining
to agriculture from a macro geopolitical and economic
perspective.
In contrast, our grower panelists shared their perspectives
on what growers need to do to succeed in the California
citrus industry. While some of the viewpoints may have even been a little uncomfortable or
controversial, we hope they have ignited a conversation within the grower community.

REGIONAL ANNUAL MEETINGS
CCM hosted a series of Regional Annual Meetings in October to
hear from growers and provide an update on state and federal
issues affecting the industry. President/CEO Casey Creamer
provided attendees with an outlook for the coming year and critical
insight into the challenges ahead of the industry. Senior Director of
Federal Affairs Alyssa Houtby reported the legislative highlights of
2021, focusing on funding that benefits the industry and the CFAP
programs that help offset revenue lost due to COVID.

KICK-OFF GOLF CLASSIC
Each year CCM hosts the Kick-Off Golf Classic benefiting the
Political Action Committee. We were extremely excited to return to
an in-person outdoor event with over 100 golfers from throughout
the industry. We were grateful to those who joined for a day of
networking and look forward to next year’s event.

INESTROZA FAMILY FEATURED IN CDFA VIDEO
As part of an effort to promote California’s agriculture, the California
Department of Food and Agriculture (CDFA) has been working on videos
highlighting growers from different commodities. CCM joined forces
with them on a video highlighting the Inestroza family from Springville.
The video focused on their history of farming and their concerns and
hopes for the future.

MEMBER PROGRAMS
WEATHER WATCH PROGRAM
The California Citrus Weather Watch program runs from November
15th to March 15th. Weather Watch has been based out of the San
Joaquin Valley since its inception. With over 15 weather stations
located between Madera and Kern Counties, our Chief Meteorologist
Scott Borgioli provides growers accurate and reliable weather
information in an audio forecast report. In addition, we have added
four new weather stations to service the desert area and pull local
forecasts for the Ventura region. The reports are updated twice daily
in the morning and afternoon and can be found on the CCM website. As a member, you can also
subscribe to receive text message alerts.
This program is not possible without the support of our generous sponsors; Sinclair, GarBennet,
Syngenta, Orchard-Rite, Nielsen Insurance, Polymer Ag, Nutrien, and Altrac.

PERSONAL PROTECTIVE EQUIPMENT
CCM continues to partner with CalOES to provide growers, packinghouses, and their employees
with KN95 masks, surgical masks, and bulk hand sanitizer. Through this effort CCM has helped
distribute over 15,000 masks throughout the industry. We are very thankful to our government
partners for aiding us in this effort to ensure the protection of the California’s citrus industry.

COVID-19 VACCINATION EVENTS
California Citrus Mutual partnered with community groups,
local public health departments, agriculture trade associations,
and packinghouses to bring COVID-19 vaccinations to the
California Citrus Industry. When the vaccines were approved
and the list of essential business became longer, California
Citrus Mutual strongly advocated for vaccine access for
agriculture and ultimately were provided vaccines early in the
process.
Additionally, our office along with the our counterparts throughout the industry, helped to
ensure over 10,000 farm employees were able to receive vaccinations through a comprehensive
worksite vaccination program. We appreciate the support and recognize the valuable assistance
from the California Farmworker Foundation in providing access for our fields and packinghouses
employees.

2021-22 COMMITTEES & TASK FORCES
EXECUTIVE COMMITTEE
Matt Fisher - Chair
Zak Laffite
Keith Watkins
Jared Plumlee
MARKETING COMMITTEE
Tom Wollenman - Chair
Sam Botkin
Brian Fien
Matt Fisher
John S. Gless
Adam Goltz
Carlos Gutierrez
David Hines
Pete Hronis
Mike Hulsey
Tracy Jones
Zak Laffite
Bob McKellar
Chris Miller
Maribel Nenna
Gabe Olmos
Grant Parnagian
Stephen Sheldon
Mike Stark
Keith Watkins
Ken Wileman
GOVERNMENT RELATIONS
COMMITTEE
Matt Leider - Chair
Eric Bream
John Crowe
Jake Cutler
Stewart Fleeman

Nick Hill
Julia Inestroza
Ariana Joven
Tim Murray
Brian Neufeld
Will Pidduck
Jared Plumlee
Fendley Ragland
Lisa Tate
Todd Williams
PEST & DISEASE TASK FORCE
Colby Fry - Chair
Adam Brown
Andrew Brown
Michael Cox
Brian Fien
Zachary Green
Milo Gorden
Nate Laux
Robert LoBue
David Mabs
Ryan Metzler
Maribel Nenna
Jared Plumlee
Lisa Tate
Kevin Severns
Jeff Slover
Greg Thonesen
Dave Tomlinson
Tom Tucker
Matthew Watkins
WATER TASK FORCE
Pete Hronis - Chair

Michael Cox
Kuyler Crocker
Colby Fry
Julia Inestroza
Matthew Leider
Will Pidduck
Jared Plumlee
Keith Watkins
LABOR TASK FORCE
John S. Gless - Chair
Gus Carranza
Lovena Carrillo
Carlos Gutierrez
David Hines
Jose Jimenez
Chelsey Marderosian
Josh Marshall
Rudy Mendoza
Maribel Nenna
Grant Parnagian
Bob Teagarden
Rayne Thompson
Dave Tomlinson
Ken Wileman
SCHOLARSHIP
Julia Inestroza - Chair
John Crowe
Brian Fien
Carlos Gutierrez
Robert LoBue
Beverly McNutt
Rick Wescott
Tom Wollenman

2021-22 ASSOCIATE MEMBERS
BANKING & FINANCING
AgriFinancial

ENERGY & UTILITIES
JKB Energy

American Ag Credit

Pacific Gas & Electric

cgb-agfi.com
agloan.com

Bank of the Sierra

bankofthesierra.com

Farm Credit West

farmcreditwest.com

CROP PROTECTION SERVICES
Aerobotics
aerobotics.com

Agrian

agrian.com

BASF

basf.com

Bayer

bayercropscience.us

Corteva

corteva.com

Hortau Corporation
hortau.com

Nichino America, Inc.
nichino.net

jkbenergy.com
pge.com

Pickett Solar

pickettsolar.com

INSURANCE SERVICES
Arthur J. Gallagher & Co
ajg.com

Giffin Parker Insurance Brokers
jgparker.com

Nielsen & Associates Insurance
nielseninsurance.net

Personal Ag Management
Insurance Services

personalagmanagement.com

Zenith Insurance Company
thezenith.com

LAW
The Saqui Law Group
laborcounselors.com

MARKETING
Pro Citrus Network

Syngenta Crop Protection

pcnbrand.com

Valent

valent.com

POST HARVEST PACKING
EQUIPMENT
Aweta North America

Westchester Group Investment
Management Inc.

Brown International Corporation

syngenta-us.com

wgimglobal.com

aweta.com

brown-intl.com

Compac Sorting Equipment
compacsort.com

JBT FoodTech

jbtfoodtech.com

Liftking

liftking.com

Macro Plastics, Inc.
macroplastics.com

PACE International, LLC
paceint.com

Palogix International
palogix.com

Sinclair Systems, International
sinclair-intl.com

Young’s Commercial Transfer, Inc.
yctinc.com

JUICE & BY-PRODUCTS
MARKETERS
The Coca-Cola Company
coca-colacompany.com

Sun Orchard LLC
sunorchard.com

Sun Rapt Foods
lobuecitrus.com

REAL ESTATE
The Mendrin Group
mendrins.com

Pearson Realty

pearsonrealty.com
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